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 Pretty Fabulous Designs

P r e t t y  F a b u l o u s 
DESIGN SCHOOL

P l a n n e r  1 0 1

follow your dreams

W o r k b o o k
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If you’re like me, you’ve been IN LOVE WITH PAPER 
SINCE YOU FIRST LAID EYES ON IT. Then came 
your love of pretty pens and all of the wonderful 
colors you could write in it with. And after that 
stickers to adorn all of your beautiful scawlings, 
followed by stamps, wax seals, embossers and 
then we get into glitter and gold foiling....

It was only natural that you’d love planners, 
notebooks, journals and pretty much anything 
that was lined, spiral bound and had a pretty 

cover. 

CREATING AND DESIGNING YOUR OWN LINE OF PLANNERS WAS INEVITABLE. 

I’m so excited you’re here! I’m going to help make your dreams a reality and turn that passion 
project into a real business. 

There’s so much to learn and so many different moving parts. It can be pretty overwhelming when 
you’re just starting out, especially if you’re doing it all alone. 

I’ve been there; I know how it feels. The important thing is, you’re taking action! You’ve found your 
tribe of like-minded Planner Pixies and together we’ll conquer the Planner World.

Alright, let’s do this!

XOXO

Lisa

your indesign bff

welcome!
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A B O U T  T H E  C O U R S E

5 MODULES  TAUGHT  BY  L ISA

Easy To Follow Lessons

Course  D ISCUSSION

Ask questions & build  
community with other students in the 

Comments section within each Lesson

Course  DOWNLOADS
Every Design School Course comes 
with a section for digital downloads

Course  RESOURCES 

Links to all software, blog articles and 
products used in the lessons 

Course  WORKBOOK

You’ll receive a workbook to walk  
you through the modules & have a  

safe space for all your notes!

Course  BONUSES
Every Design School Course comes 

with a section for bonus material
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T H I S  C O U R S E  W I L L  C O V E R  T H E 
F O L L O W I N G  F I V E  L E S S O N S

L e s s o n  1  •  T y p e s  o f  P l a n n e r s

L e s s o n  2  •  T h e  A n a t o m y  o f  a  P l a n n e r

L e s s o n  3  •  H o r i z o n t a l  v s  V e r t i c a l  L a y o u t s

L e s s o n  4  •  K i c k s t a r t e r  F u n d i n g

L e s s o n  5  •  D e s i g n  O p t i o n s
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M A R K  Y O U R  C A L E N D A R !

DID YOU KNOW THAT….
• Blog articles with images get 94% more views?
• Or that Including a Photo and a video in a product release [aka as your book release]

increases views by over 45%?
• An estimated 84 percent of communications will be visual by 2018
• Posts that include images produce 650 percent higher engagement than text-only posts

Up Your Visual Online Presence by learning:
• How to create images that are as beautiful as your book covers
• How to foster brand recognition across all your social media platforms with images
• Best sources for stock photos, images and icons for your blog
• How to create a digitally branded watermark
• Best font pairings
• How to decide between solids, patterns and decorative elements
• The psychology of color when it comes to consumer purchase decisions
• And more

You don’t need to be a graphic designer to create Beautiful Blog Images but you do need to 
understand the foundational concepts behind what sets apart good design from bad.

FORMAT
This course will be taught over 4 lessons – one per week. You will be given pre-made design 
templates to work with.

GET NOTIFIED

Blog Images 101
Enrollment opens late Oct 2017

https://rebrand.ly/blogimages101

https://rebrand.ly/blogimages101
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L E S S O N  1 :   T y p e s  o f  P l a n n e r s

L E A R N I N G  O B J E C T I V E S

■ Understand why there  i s  not  a  lot  of  in format ion  ava i lab le  about  c reat ing

planners

■ Understand the  d i f ferent  markets  where  you can se l l  your p lanner

■ Understand the  d i f ferent  types  of  p lanners  that  you can se l l  and what  types

of customers  those wi l l  appeal to

■ Understand n iche p lanners  and who wi l l  be  in terested in  them

■ D e c i s i o n  Q u e s t i o n  # 1 :  D o  y o u  p l a n  t o  s e l l  p h y s i c a l ,  d i g i t a l  o r  b o t h ?

■ D e c i s i o n  Q u e s t i o n  # 2 :  W h e r e  w i l l  y o u  b e  s e l l i n g  y o u r  p l a n n e r s :  o n l i n e  v i a  a n
E t s y  t y p e  o f  m a r k e t ,  b i g  b ox  r e t a i l  l i k e  Ta r g e t  o r  S t a p l e s  o r  s m a l l  b o u t i q u e
s t a t i o n e r y  c o m p a n i e s  l i k e  Pa p e r  S o u r c e ?

■ D e c i s i o n  Q u e s t i o n  # 3 :  W h a t  t y p e s  o f  P l a n n e r s  Wi t h  A  Pu r p o s e  c a n  y o u  s e l l
t o  d i f f e r e n t i a t e  y o u r s e l f  i n  t h e  m a r k e t ?

D E C I S I O N  Q U E S T I O N S  to help you determine what types of planners you want to sell
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L E S S O N  1 :   T y p e s  o f  P l a n n e r s

■ Q u e s t i o n  # 1 :  H o w  c a n  y o u  g i v e  y o u r s e l f  a  c o m p e t i t i v e  a d v a n t a g e ?

■ Q u e s t i o n  # 2 :  W h a t  a r e  y o u r  w a r e h o u s i n g  a n d  f u l f i l l m e n t  o p t i o n s  w h e n  i t
c o m e s  t o  p h y s i c a l  p l a n n e r s  a n d  w h a t  i s  t h e  b e s t  o p t i o n ?

■ Q u e s t i o n  # 3 :  W h a t  i s  D r o p  S h i p  Fu l f i l l m e n t  a n d  w h o  s h o u l d  r e s e a r c h  t h i s ?

■ Q u e s t i o n  # 4 :  W h a t  i s  a  Va n i t y  Pr e s s  &  w h a t  i s  t h e  b e s t  s t r a t e g y  f o r  s e l l i n g
t h i s  w a y ?

Q U E S T I O N S  to help you understand the market and make smart business decisions
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L E S S O N  1 :   T y p e s  o f  P l a n n e r s

■ Q u e s t i o n  # 1 :  W h a t  s o f t w a r e  p r o g r a m  i s  b e s t  f o r  c r e a t i n g  p l a n n e r  l a y o u t s ?

■ Q u e s t i o n  # 2 :  W h a t  i s  t h e  p r o b l e m  w i t h  c r e a t i n g  p l a n n e r s  i n  M i c r o s o f t  E xc e l
o r  u s i n g  a  f r e e  C a n v a  t e m p l a t e ?

■ Q u e s t i o n  # 3 :  W h a t  c a n  y o u  d o  t o  s t a r t  l e a r n i n g  I n D e s i g n ?

Q U E S T I O N S  to help you get a head start on learning planner design & layout

■ Q u e s t i o n  # 4 :  W h a t  i s  s o m e t h i n g  y o u  c a n  s t a r t  d o i n g  r i g h t  n o w  t o  g e t  s t a r t e d
o n  l e a r n i n g  d e s i g n  o r  h o w  t o  c u s t o m i z e  a n d  e d i t  p l a n n e r  t e m p l a t e s ?   A n d  i n
w h i c h  P l a n n e r  C o u r s e  w i l l  I  b e  o f f e r i n g  H o w  To  C r e a t e  S t i c k e r s  a s  a  b o n u s
l e s s o n ?
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L E S S O N  2 :  T h e  A n a t o m y  o f  a  P l a n n e r

L E A R N I N G  O B J E C T I V E S

■ Understand what  goes  in to  a  p lanner and what  your customer i s  expect ing  as  a

must-have vs  a  n ice-to-have

■ Understand the  d i f ference between someone who prefers  a  Bu l let  P lanner vs  a

more  s t ructured P lanner

■ Understand how you can prov ide  more  va lue  in  your P lanner and increase your

revenue wi th  upse l ls

■ Q u e s t i o n  # 1 :  W h a t  i s  t h e  #  b e s t  s e l i n g  p l a n n e r  o f  E r i n  C o n d r e n  &  P l u m  P l a n -
n e r ?

■ Q u e s t i o n  # 2 : W h a t  o n l i n e  s a l e s  p l a t f o r m  a l l o w s  y o u r  c u s t o m e r  t o  s e e  t h e i r
p e r s o n a l i z a t i o n  i n  r e a l - t i m e ?

■ Q u e s t i o n  # 3 :  W h a t  c a n  y o u  o f f e r  y o u r  c u s t o m e r s  i n s t e a d  o f  r e a l - t i m e  j a v a s c r i p t
p r o g r a m m i n g  o f  t h e i r  c u s t o m i z a t i o n  o p t i o n s ?

Q U E S T I O N S  to help you determine the layout of your planner
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L E S S O N  2 :  T h e  A n a t o m y  o f  a  P l a n n e r

■■ Q u e s t i o n  # 4 :  W h a t  t y p e  o f  p a p e r  o p t i o n s  a r e  a v a i l a b l e  f o r  y o u r  c o v e r ?  W h a t  a r e 
s o m e  c o s t - p r o h i b i t i v e  o p t i o n s ?  A n d  w h a t  d o  I  r e c o m m e n d ? 

■■ Q u e s t i o n  # 5 : W h a t  s h o u l d  y o u r  p l a n n e r  h a v e  o n  t h e  f i r s t  p a g e  [ i n s i d e  y o u r 
p l a n n e r ] ?

■■ Q u e s t i o n  # 6 :  W h e r e  d o e s  y o u r  We l c o m e / I n t r o d u c t i o n  g o ?  W h a t  s h o u l d  y o u 
m a k e  s u r e  t o  c o n n e c t  f o r  t h e  c u s t o m e r  i n  y o u r  We l c o m e  a n d  w h y ?

■■ Q u e s t i o n  # 7 :  W h e r e  s h o u l d  y o u  p u t  p e r s o n a l  i n f o r m a t i o n ,  l i k e  h o w  m u c h 
l a u n d r y  y o u  d o  e v e r y d a y  o r  w h a t  y o u r  f a v o r i t e  i c e  c r e a m  f l a v o r  i s ?
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L E S S O N  2 :  T h e  A n a t o m y  o f  a  P l a n n e r

■ Q u e s t i o n  # 8 :  W h a t  s h o u l d  b e  o n  t h e  v e r y  f i r s t  p a g e  b e f o r e  y o u r  c o p y r i g h t
i n f o r m a t i o n ?

■ Q u e s t i o n  # 9 : W h a t  s h o u l d  y o u r  n e x t  s e c t i o n  b e  a b o u t  i f  i t ’s  a  p l a n n e r  w i t h  a
p u r p o s e  v s  a  g e n e r a l  d a t e d  p l a n n e r  f o r  c a l e n d a r  o n l y  p u r p o s e s ?

■ Q u e s t i o n  # 1 0 :  W h y  a r e  y o u r  c u s t o m e r s  b u y i n g  y o u r  p l a n n e r  i n s t e a d  o f  a  B u l l e t
P l a n n e r ?  W h a t  a r e  t h e y  l o o k i n g  f o r  t h a t  y o u  s h o u l d  p r o v i d e  i n  o r d e r  t o  h a v e
r e p e a t  c u s t o m e r s ?

■ Q u e s t i o n  # 1 1 :  W h a t  a r e  i n  t h e  “g u t s” o f  t h e  p l a n n e r ”
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L E S S O N  2 :  T h e  A n a t o m y  o f  a  P l a n n e r

■ Q u e s t i o n  # 1 2 :  W h a t  d o e s  A t - A - G l a n c e  d o  a  g r e a t  j o b  o f  i n s e r t i n g  i n t o  t h e
m i d d l e  o f  t h e i r  p l a n n e r ?  A n d  h o w  c a n  y o u  t a k e  a d v a n t a g e  o f  t h i s  i n  y o u r
p l a n n e r s ?

■ Q u e s t i o n  # 1 3 : W h a t  t y p i c a l l y  g o e s  i n  a t  t h e  e n d  o f  t h e  p l a n n e r ?

■ Q u e s t i o n  # 1 4 :  W h a t  a r e  s p e c i a l  a d d - o n s  t h a t  P l u m  Pa p e r  d o e s  a  g o o d  j o b  o f
u p s e l l i n g  w i t h  t h e i r  c o r e  p l a n n e r s ?

■ Q u e s t i o n  # 1 5 :  W h a t  a r e  o t h e r  w a y s  i n  w h i c h  y o u  c a n  p r o v i d e  m o r e  v a l u e  t o
y o u r  c u s t o m e r s  a n d  i n c r e a s e  y o u r  r e v e n u e  a t  t h e  s a m e  t i m e ?  A n d  i n  w h i c h
P l a n n e r  c o u r s e  w i l l  I  b e  t e a c h i n g  y o u  h o w  t o  d e s i g n  t h e s e ?
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L E S S O N  3 :  H o r i z o n t a l  v s  V e r t i c a l  L a y o u t s

Q U E S T I O N S  to help you determine the layout of your planner
■ Q u e s t i o n  # 1 : W h a t  i s  t h e  b e s t s e l l i n g  l a y o u t ?

■ Q u e s t i o n  # 2 :  W h o  u s e s  t h i s  t y p e  o f  l a y o u t ?

L E A R N I N G  O B J E C T I V E S

■ Understand what  the  bestse l l ing  layouts  a re  and why

■ Understand who prefers  the  other types  of  layouts

■ Understand in  wh ich  fu ture  P lanner course  you ’ l l  learn  how to  create  these

types  of  layouts
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L E S S O N  3 :  H o r i z o n t a l  v s  V e r t i c a l  L a y o u t s

■ Q u e s t i o n  # 3 : W h o  l i k e s  t h e  o t h e r  t y p e s  o f  l a y o u t  t h a t  i s n’ t  a s  p o p u l a r ?

■ Q u e s t i o n  # 4 :  W h o  u s e s  t h i s  t y p e  o f  l a y o u t ?

■ Q u e s t i o n  # 5 :  W h a t  w i l l  t h e  P l a n n e r  2 0 1  s e r i e s  t e a c h ?  A n d  w h i c h  l a y o u t s  w i l l 
y o u  l e a r n ?

■ Q u e s t i o n  # 6 :  H o w  c a n  y o u  g e t  t e m p l a t e s  f o r  b o t h  t y p e s  o f  l a y o u t s ?
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L E S S O N  3 :  H o r i z o n t a l  v s  V e r t i c a l  L a y o u t s

■ Q u e s t i o n  # 7 : H o w  i s  t h e  S a v o r  T h e  S u c c e s s  P l a n n e r  s e t u p ?  W h a t  i s  t h e  l e f t  s i d e
v s  t h e  r i g h t  s i d e ?  A n d  w h a t  k i n d  o f  a  p l a n n e r  i s  t h i s  c o n s i d e r e d ?

■ Q u e s t i o n  # 8 :  W h a t  a r e  s o l u t i o n s  t o  g i v i n g  c u s t o m e r s  a  h e a v y  d a i l y  p l a n n e r  o f
3 6 5  d a y s ?

■ Pr e v i e w  Q u e s t i o n  f o r  Le s s o n  4 :  W h a t  i s  t h e  m i n i m u m  #  o f  p l a n n e r s  y o u  n e e d
t o  o r d e r  f o r  p h y s i c a l  p l a n n e r s ?
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L E S S O N  4 :  K i c k s t a r t e r  F u n d i n g  f o r  Y o u r  P l a n n e r s

Q U E S T I O N S  to help you determine the best funding route for your business & how to prepare
■ Q u e s t i o n  # 1 : W h o  a r e  t h e  2  b i g g e s t  c r o w d - f u n d i n g  p l a t f o r m s ?

L E A R N I N G  O B J E C T I V E S

■ Understand the  d i f ferences  between the  top 2  b iggest  c rowd-fund ing p lat forms

■ Understand wh ich  one makes  the  most  sense for you and your products

■ Understand how to  prepare  your mater ia ls  for a  successfu l campaign

■ Understand how to  pr ice  out  your of fer ings  w i th in  your campaign

■ Q u e s t i o n  # 2 : W h a t  a r e  t h e  d i f f e r e n c e s  b e t w e e n  t h e  t w o ?

■ Q u e s t i o n  # 3 : W h i c h  o n e  d o  I  r e c o m m e n d  f o r  f u n d i n g  y o u r  p l a n n e r ?
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L E S S O N  4 :  K i c k s t a r t e r  F u n d i n g  f o r  Y o u r  P l a n n e r s

■ Q u e s t i o n  # 4 : W h a t  i s  t h e  m o s t  i m p o r t a n t  t h i n g  y o u  n e e d  r e a d y  t o  g o  f o r  y o u r
c r o w d f u n d i n g  c a m p a i g n ?

■ Q u e s t i o n  # 5 : H o w  m u c h  i s  t h e  i n v e s t m e n t  $ $  i f  y o u  d e c i d e  t o  D I Y  y o u r  o w n  v s
h i r i n g  s o m e o n e ?  W h a t  a r e  s o m e  a l t e r n a t i v e s  t o  f i n d  m a t e r i a l ?

■ Q u e s t i o n  # 6 : W h a t  s h o u l d  y o u  b e  o f f e r i n g  t o  e n t i c e  p o t e n t i a l  f u n d e r s ?  W h a t
m u s t  y o u  k n o w  i n  o r d e r  t o  a v o i d  l o s i n g  m o n e y  o n  y o u r  o f f e r s ?

■ Q u e s t i o n  # 7 : W h a t  a r e  t h e  d i f f e r e n c e s  b e t w e e n  t h e  2  m a j o r  p l a t f o r m s  y o u
s h o u l d  c o n s i d e r  w h e n  s e t t i n g  y o u r  o f f e r s  u p ?
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L E S S O N  5 :  D e s i g n  O p t i o n s :  D I Y  v s  H i r i n g  a  D e s i g n e r

Q U E S T I O N S  to help you determine if you should learn to diy or outsource the design phase
■ Q u e s t i o n  # 1 : W h a t  i s  a  g o o d  u s e  o f  m o n t h l y  p l a n n e r s ?  A n d  i n  w h i c h  f u t u r e

P l a n n e r  C o u r s e  w i l l  I  b e  t e a c h i n g  y o u  h o w  t o  d e s i g n  t h a t  l a y o u t ?

L E A R N I N G  O B J E C T I V E S

■ Unders tand the  d i f ferences  between DIY  and h i r ing  a  profess iona l  des igner 

Unders tand wh ich  fu ture  P lanner  Courses  f rom Pret ty  Fabulous  wi l l  o f fer  D IY

■ Unders tand how to  prepare  your  mater ia ls  for  a  profess iona l  des igner 

Unders tand impor tant  cont ract  cons iderat ions  when negot ia t ing  the  terms wi th 

a profess iona l  des igner  

■ Q u e s t i o n  # 2 : W h a t  i s  t h e  m o s t  p o p u l a r  l a y o u t  [ y o u  a n s w e r e d  t h i s  a l r e a d y  i n  t h e
l a y o u t  c o u r s e ! ]  A n d  i n  w h i c h  f u t u r e  P l a n n e r  C o u r s e  w i l l  I  b e  t e a c h i n g  y o u  h o w
t o  d e s i g n  t h a t  l a y o u t ?

■ Q u e s t i o n  # 3 : W h e r e  c a n  y o u  f i n d  a  d e s i g n e r  a s  a  p i e c e - f o r - h i r e  w h o  i s  v e r s e d  i n
p l a n n e r s ?
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L E S S O N  5 :  D e s i g n  O p t i o n s :  D I Y  v s  H i r i n g  a  D e s i g n e r

■■ Q u e s t i o n  # 4 : H o w  m u c h  w i l l  i t  c o s t  y o u  t o  h i r e  m e  a s  a  c u s t o m e r  d e s i g n e r  f o r 
y o u r  p l a n n e r ?

■■ Q u e s t i o n  # 5 : W h y  d o  m o s t  d e s i g n e r s  n o t  l i s t  p l a n n e r  l a y o u t s  a s  a  s e r v i c e ?

■■ Q u e s t i o n  # 7 : W h a t  m u s t  y o u  s e n d  t h e  d e s i g n e r  i n  o r d e r  t o  g e t  s t a r t e d ?

■■ Q u e s t i o n  # 8 : W h a t  i s  t h e  m o s t  c h a l l e n g i n g  p a r t  o f  w o r k i n g  w i t h  a  d e s i g n e r  a n d 
w h a t  c a n  y o u  s p e c i f y  i n  t h e  c o n t r a c t  t o  h e l p  p r e v e n t  t h i s  f r o m  h a p p e n i n g  t o 
y o u ?
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L E S S O N  5 :  D e s i g n  O p t i o n s :  D I Y  v s  H i r i n g  a  D e s i g n e r

■■ Q u e s t i o n  # 9 : W h a t  a r e  y o u r  r e s p o n s i b l i t i e s  t o  t h e  d e s i g n e r  t o  e n s u r e  y o u r 
p r o j e c t  s t a y s  o n  t r a c k ?

■■ Q u e s t i o n  # 1 0 : W h e n  y o u  p u t  t h e  c o n t r a c t  t o g e t h e r  w i t h  t h e  d e s i g n e r,  w h a t  a r e 
t h e  2  m o s t  i m p o r t a n t  q u e s t i o n s  y o u  s h o u l d  a s k  b e  s p e c i f i e d  i n  t h e  c o n t r a c t ? 
w h i c h  o p t i o n s  a r e  l e s s  e x p e n s i v e ?

■■ Q u e s t i o n  # 1 1 : W h a t  i s  t h e  t y p i c a l  t u r n a r o u n d  t i m e  f o r  t h e  e n t i r e  p r o c e s s ?

■■ Q u e s t i o n  # 1 2 :  I f  y o u’r e  g o i n g  w i t h  p h y s i c a l  p l a n n e r s :  W h y  d o  y o u  n e e d  t o 
c h o o s e  y o u r  m a n u f a c t u r e r  b e f o r e  y o u r  d e s i g n e r  c a n  b e g i n  d o i n g  a n y  w o r k  f o r 
y o u ?
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L E S S O N  5 :  D e s i g n  O p t i o n s :  D I Y  v s  H i r i n g  a  D e s i g n e r

■■ Q u e s t i o n  # 1 3 : W h a t  i s  a  h y b r i d  o p t i o n  i f  d o n’ t  w a n t  t o  D I Y  f r o m  s c r a t c h  b u t  y o u 
a l s o  d o n’ t  w a n t  t o  h i r e  a  p r o f e s s i o n a l  d e s i g n e r ?

■■ Q u e s t i o n  # 1 4 :  B O N U S E S  W h a t  2  b o n u s e s  w i l l  y o u  r e c e i v e  i f  y o u  p u r c h a s e  a 
b u n d l e  o f  a l l  3  c o u r s e s ?
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NOTES
Th e  we a k e s t  i n k  i s  s t ro n g e r  t h a n  t h e  s t ro n g e s t  m e m o r y
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NOTES
Th e  we a k e s t  i n k  i s  s t ro n g e r  t h a n  t h e  s t ro n g e s t  m e m o r y
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WHO’S  STOPPING YOU?

Is it you...Is it that Negative Nancy you call your best friend, your partner or your family mem-
ber? Sometimes we’re our own worst enemies and other times we allow doubt and fear into 
our lives that stop us from fulfilling our true destinies.

YOU ARE IN CONTROL

You decide who enters your sphere of influence and more importantly, who must exit. Decide 
right now today that you are on the path to positivity, productivity & peace.

Eliminate anyone and anything that stands between you and the life you want. 

How do you decide? Do you find yourself saying “no” instead of saying “yes”? (Or maybe you 
find yourself saying “yes” to things you really wish you said “no” to, and now you have no time 
to say “yes” to what you WANT to?) 

Being miserable is a choice. You are NOT a victim. You can change your life.

Choose not to look at the glass being half empty vs. half full. Choose to surround yourself with 
people who will lift you up and not bring you down.

Trust me. I’ve been there. So much, in fact, that I told myself for 2 years I wasn’t pretty enough 
or smart enough or good enough to have an amazing relationship or run a business.

So I didn’t.

You know what changed…I did. I stopped talking to toxic people out of obligation. I stopped 
feeling guilty for saying no AND FOUND more time & space for activities and people I loved 
and who loved and supported me and my dreams. 

Your  dreams matter.

Your passion projects and dreams are real things

And they can be your future reality

If you can dream it,then YOU CAN DO IT.

Anyone who disagrees is not on your team

and doesn’t deserve a spot in your life

Save those slots for people who believe in you

Te l l  m e ,  w h o’s  s t o p p i n g  y o u ?
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YOU’RE 
F IN ISHED!

I  a m  s o  p r o u d  o f  y o u .  Yo u  d i d  i t .  YAY !

Yo u  w a l k e d  t h r o u g h  t h i s  5 - L e s s o n 
P l a n n e r  1 0 1  I n t r o  &  y o u  d i d n ’ t  l o o k 
b a c k .  Yo u  k e p t  g o i n g ,  t h r o u g h  t h e 
t o u g h  p a r t s ,  t h e  c o n f u s i n g  p a r t s  &  t h e 
n o t  s o  c l e a r  p a r t s ,  e v e n  w h e n  i t  w a s 
r e a l l y ,  r e a l l y  h a r d  t o .  Yo u  i n s p i r e  m e , 
a n d  I  c o u l d n ’ t  b e  p r o u d e r .

Yo u  C A N  c r e a t e  b e a u t i f u l  D i g i t a l 
P r o d u c t s .  I ’ m  c h e e r i n g  f o r  y o u ,

X O X O , 
L i s a  |  Yo u r  I n D e s i g n  B F F
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Dig i t a l  P roduc t 
DE S I GN SCHOOL

F U T U R E  C O U R S E S

P r e m i u m  P l a n n e r  D e s i g n  C o u r s e s
[ E n r o l l m e n t  O p e n s  S e p t  1 9 ]

P l a n n e r  2 0 1 
Designing Your Core Planner Pages

Layouts Covered: Annual, Monthly, Weekly, Daily

P l a n n e r  3 0 1 
Designing Your Add-Ons
Layouts Covered: Intro Pages, Supplemental Packs like Fitness 
Trackers, Grocery Lists, etc. and Specialty Planners with a 
Purpose

P l a n n e r  4 0 1 
Producing Physical Planners
Topics Covered: In-home production setup [DIY the entire 
book], Print On Demand, Bulk Overseas Production

N E X T  B l o g  I m a g e s  1 0 1
[ E n r o l l m e n t  o p e n s  l a t e  O c t  2 0 1 7 ]

G E T  N O T I F I E D
B l o g  I m a g e s  1 0 1 
Blog articles with images get 94% more views?

How to DIY your own beautiful blog images

M A R K  Y O U R  C A L E N D A R !

GET NOTIFIED
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FREE GIFT: Walking Guide

https://www.instafreebie.com/public/SOS3W



 

              Let’s be friends
Website https://prettyfabulousdesigns.com/
YouTube https://rebrand.ly/pfyoutube
IG https://have2have.it/prettyfabulousdesigns/
FB https://www.facebook.com/prettyfabulousdesigns/
Pinterest https://www.pinterest.com/prettyfabulousd/

Give Your Author Branding A Bombshell Makeover
learnindiemarketing.com
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